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WHY TRUST AGAINST THE COMPASS?




WHY TRUST AGAINST THE COMPASS?

In 3 years, ATC reached 200,000 monthly Page Views

summer season
220k Page Views
225000
150000 low season
190k Page Views
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1) 90% of my traffic comes from Google

2) High-quality content (loads of natural backlinks)
3) Keyword strategy, competition analysis

4) Long, informative, always updated articles

1) Niche-oriented blog - Off the beaten track destinations
2) Always keeping the brand-equity
3) Barely exploded niche



Highly engaged audience with 0 money investment

& Against the Compass - Off the Beaten Track Travel Blog is *°* ] againstthecompass
at Thilisi. Nakhchyvan, Naxgivan, Azerbaijan
April 10 at 12:30 PM - [Tbilisi, Georgia - &

E— - _— _ againstthecompass Do you know where

this place is?
Hint: It is not the Machu Picchu in Per.

But this is Alinja Castle, one of the most
famous attractions in the Autonomous
Republic of #Nakhchivan, an exclave of
Azerbaijan. .

Even the most isolated and off-beat
destinations have some real beauties to
share.

Load more comments

nigar_ersag Salam.Sizi 6z saxsi
biznesinizi qurmagda ve hayatinizi
yaxsilida dogru deyismaya davet
edirem.Maas daim artiandir. isiniz
reklamlar yerlesdirmekden ibaret v
olacagq. Siz iss bunu sadace evds
oturaraq heg bir yera getmadan

Qg N
@ Liked by evazubeck and 1,627 others

DECEMBER 20, 2018

“Thanks to your articles and photos | decided to travel to
Pakistan”
- Pere, regular reader -

4,188 1,451
People Reached Engagements "l think | can positively say that of all travel bloggers, I love
OO0 256 38 Comments 14 Shares reading your articles the most! They way you go off the beaten

frack and the amazing people you meet there shows me over
and over again what a beautiful place the world is”
- Annika, regular reader -



MY AUDIENCE

b 2y



MY AUDIENCE - AUGUST 2019 (High season)

(Monthly figures)

PAGE VIEWS SESSIONS USERS

220k+ 135k+ 106k+
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AUDIENCE INTERESTS

OFF-BEAT DESTINATIONS

ADVENTURE

TRAVEL ECOTOURISM

CULTURAL

TREKKING TRAVEL



SOCIAL NETWORKS

Il ® ®

119,000 monthly
viewers

5,900+ followers 14,200+ followers

cSmnzs Al



MEDIA KIT - NOVEMBER 2019




